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Culture and Food in Sociology
Introduction
Tacos are arguably the third most common foods in the United States. In preparation of holidays, many people prefer consuming tacos, and as such, more than 54, 000 restaurants opt to specialize in the diet (Onufrak et al., 2019). Tacos have its ancient from Mexico, and it was first used as street food since it was highly cheap and portable. After some years, the diet spread into states such as Los Angles and California, among others. Also, Americans have widely embraced Tacos diets since they are used with other dishes hence achieving a unique and delicious taste. Tacos remain my personal and family’s diet, and as such, it has promoted sociology. 
Tacos have a special meaning to me, and as such, it has been my personal food. On the same note, it has also been our family’s meal for years now. Tacos bring back positive associations and memories of our family’s heritage as far as diets are concerned. Since Tacos come along with varieties, our family has maintained consuming it, especially in parties as a way of preserving the family’s legacy. Again, Tacos remind me of a delicious taste and good times that we shared as a family during parties and dinners. I came to know Tacos through my mother, who has always have a unique choice and taste of foods. The first time I tried Tacos diets was when my family invited over some friends to have dinner in our place. I perceive trying the diet as a positive thing since I had an opportunity of tasting one of the most preferred and interesting foods in the United States. 
Tacos are most commercial although they are also made in homes. Many restaurants in the United States prepare Tacos according to the preferences of customers since they have realized the take of the diet in American citizens. As such, Tacos have commercially thrived, thus leading a significant role in today’s culinary world (Chan & Zlatevska, 2019). Also, many restaurants in the United States have introduced many flavours such as fish tacos, wonton tacos, breakfast tacos, and street tacos, among others as a way of ensuring the customers receive their tastes. Therefore, the chef’s creativity has allowed restaurants to accumulate millions as a result of selling Tacos diets. 
Besides, tacos are a diet related to both a specific region and class. Tacos are known to come from Mexico, which was considered as a staple meal which provided essential nutrients and energy. It was then introduced to America by immigrants who searched for employment and other opportunities in the United States (Onufrak et al., 2019).  Also, Tacos were well known for the working class in society, such as the miners since it was costly hence not affordable. Eating Tacos does not make someone part of a group, and as such, the diet can be consumed anytime at any given place since it’s seen as fast foods. 
Many diets in the United States have been connected to sociology. Sociology encompasses patterns of social interaction, social relationships as well as culture based on multinational corporations and nations. In this case, the aspect of culture has been dramatically accommodated since it is used to signify the Mexican culture (Murcott, 2019). Before the food was introduced in the United States, Tacos were used to show a culture which signified specific classes in society. Through its consumption, social relationships have been formed hence improving relationships and which have eliminated negative aspects such as discrimination. Again, consumption of Tacos has promoted unity and cooperation for cultures in both the United States and Mexico. Therefore, Tacos are seen as an agent that has continued providing individuals with choices and freedom at a broader context in society. 
In summation, the future of Tacos seems brighter, considering they have begun to be popular. Restaurants have also embraced the idea of introducing varieties as far as the diet is concerned with an intention to meet the customer’s preferences. Besides, chefs have been concerned to introduce a real taste of home as well as the cultural exchange which has improved the society. As a result, American people have been to enjoy different flavours such as lettuce, fresh tomato, sour cream as well as flavour of cilantro. Such varieties have allowed the introduction of delicious foods in America. For that reason, everyone should consider tasting tacos to experience its deliciousness. 
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